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COPYRIGHT NOTICE
The creative work this presentation is protected by copyright. Redistribution
or commercial use is prohibited without express written permission.
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USER BEHAVIOUR HAS CHANGED

Social Media Revolution

Is Social Media a, Fad?
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http://www.youtube.com/watch?v=sIFYPQjYhv8

IS OLD MEDIA DEAD?




WHAT ABOUT ADVERTISERS?




MONEY STREAMS BEIN
%

£










BUILDING A SOLID INFRASTRUCTURE
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LOCAL COMMUNITIES s
THE SOLUTION FOR 9
OLD MEDIA?



THE GLOBAL LOCAL NETWORK

facebook




ANOTHER BRILLIANT BUSINESS MODEL
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LOCAL ADVERTISEMENT DOMINANT

US Local and National Online Advertising Spending.
2008-2013 (billions)

511.75
511.75
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1.3%
512.34
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2011
$13.02
£15.28
2012
517.17
2013

51447

£19.18

M Mational online spending B Local enline spending

Source; Piper laffray & Co., "Always Be Closing: The ABC s of Local Grnling
Lead Generation,” provided to eMavketer, October 22, 2009
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y NEW INFRASTRUCTURE IN PLACE




THE TRUE PIONEERS
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WHY WE DESERVE A FAIR SHARE




BET YOUR BRAIN FROM OFFLINE TO FACEBOOK

THE ONLINE FACEBOOK VERSION

THE BOARD GAME VERSION oihticicias

Drej pilen og find din
kategori.




THE MONEY STREAM

More games sold offline

Michael Andreas Hansen

Hjerneceller: 10

BET YOUR BRAIN 8 Vundne spil

FIND KATEGORI

Drej pilen og find din
kategori.

-
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Ivaylo Hristov
Hjerneceller: 10
0 Vundne spil




THE FACEBOOK VERSION

Fichosd Andress Hame=n  Selifings Logout

Runde 2

Michael Andreas Hansen Q Jens Jensen Ordets Magt
Hjerneceller: 8 VS. " Hjerneceller: 8

8 Vundne spil ~

0 Vundne spil




THE FACEBOOK VERSION

START NYT SPIL o ven (N

Anna Katrine Hansen v Claudio Gibilisco Hiep Nguyen
v

Renate van den Berg 45 Guillaume Porche r.m Jeff Broaden
B
A

Simon Skou Andersen a Mads Terkildsen Laura Brendum

Malthe Falck [ Mads Behrndt g Julie Heyde
“START NV SPIL. -'.!L. STARTNVTSAL START NYT 5P




THE FACEBOOK VERSION

Michael Andreas Hansen

Hjerneceller: 10

‘Bl.'l' YOUR BRAIN > 8 Vundne spil

FIND KATEGORI

Drej pilen og find din
kategori.

Michiael Andrems Hamman  Selftings  Logout

ivaylo Hristov
Hjerneceller: 10
0 Vundne spil




THE FACEBOOK VERSION

Michael Andreas Hansen & Jens Jensen

A Hjerneceller: 8 ‘ Hjerneceller: 8
<l;|j|' YOUR BRAIN ’ 8 Vundne spil ~ 0 Vundne spil

CELLETANK SATSET 1

Hvor mange Hjerneceller ter du satse pa at Jens Jensen svarer
i kategorien Ordets Magt

FORTSAET




THE FACEBOOK VERSION

Michael Andreas Hansen a Jens Jensen

4 Hjerneceller: 8 ‘ Hjerneceller: 8
< BET YOUR BRAIN ’ 8 Vundne spil .~ 0 Vundne spil

CELLETANK SATSET 1

Hvad betyder disse
forstavelser og endelser:

Mellem

2 Betzendelse

Deri, u-, ikke

FORTSAET




THE FACEBOOK VERSION

Michael Andreas Hansen a Jens Jensen

4 Hjerneceller: 8 ‘ Hjerneceller: 8
< BET YOUR BRAIN ’ 8 Vundne spil .~ 0 Vundne spil

CELLETANK SATSET 1

Hvad betyder disse
forstavelser og endelser:

Mellem

2 Betzendelse

Deri, u-, ikke

FORTSAET




THE FACEBOOK VERSION

f Publish this story to your friend's Facebook Wall?

Publish to:  Ivaylo Hristov

Write something...

[Tor du tage udfordringen op?

Michael And

Hjerneceller: 6

8 Vundne sp P& Not published yet via BET YOUR ERAIN

Andress Haree=n

N
uicere t

3ET YOUR BRAIN braetspil,




THE FACEBOOK VERSION

facebook

Andress Har=n g Logout

News Feed E= Live Feed view News Feed

7] Drengene

- What's on your mind?
1] Familie
Photos Michael Andreas Hansen » Ivaylo Hristov Tor du tage udfordringen op?
#]] Links Du er udfordret til et spil Bet Your Brain
A video Michael Andreas Hansen startede et spil med dig p& BET YOUR BRAIN

BET YOUR. BRAIN spillet p& Facebook er en online version af det populzere BET YOUR BRAIN

ﬁ veninder brzetspil, som blev kéret til &rets voksenspil i 2008,
Mare fj 15 seconds ago via BET YOUR BRAIN * Comment - Like - See Wall-to-wall

Hanne Eje Super arrangement - 3-retters middag, fri bar og eksklusiv
intimkoncert med D:A:D i Det Kongelige teater. Fra 1095 KR

www.artsales.dk
by: Mile Igel
12

'ﬁlEminutes ago - Comment - Like - Share

Natalie Farah

“ sTC2 album

Requests Wigw 2l

E;H 1 Page suggestion
1 pending album

Suggestions Wigwr 2l

Yasen Dev X
5 people are mutual friends.
&5 Add as Friend

Hils Nielsen X
Help him find his friands.
&P Suggest friends for him

Sponsored

Annoncér pd Facebook x

M3 over 250 mio. aktive
Faceboo k brugere p& Facebook, Find

ud af, hvordan din
Ads virksomhed kan nd ud til
rigtige kunder via Facebook-
= . annoncer,
e Like
Events Wiew all

E Julehygae og fejring af 8 mdr. som
selvstaendig! T 7:00
Nekupa Homep 16 @ Axanemqs 3a T Muaepn

oday 18:30
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THE FACEBOOK VERSION

Fichosd Andress Hame=n  Selifings Logout

MIN TUR VEMMERS TUR FARDIGE 5PIL TOP LISTEN TOP VENMNER

Michael Andreas Hansen

ﬁ Jens Jensen Ordets Magt
Hjerneceller: & VS.

1 Hjerneceller: 6
8 Vundne spil .

You are a fan VIND ET BET YOUR BRAIN BRATSPIL, KLIKHERL. ... vevevveveeereerneoeeseesi s, Les mere om spilet pa betyourbrain. dk




THE FACEBOOK VERSION

@Ov [&] nttp://24xtra.di/byb.php

Filer Rediger Vis Favoritter Funktioner Hjaelp
i Favoritter ‘ 5% _@ Google Docs - Allitems & CRM - The Leader In Soft... Facebook Startside g | KOMFO - Analytics and m...

| @& 2.0 — % v B v 0 @ v Sidev Sikkerhed v Funktionerv @~

ABSOLUT NYT OG ANDERLEDES

Bet Your Brain® er et helt nyt og
originalt voksenspil. Spergsmalene,
spilleformen, kortene, braettet - alt
er unikt, og spilmekanismen er
endda patenteret i USA.

Bet Your Brain® er b3de udviklet til
alle som elsker sporge- og
opgavespil, men specielt ogs3 til
dem, som tidligere har syntes, at
sporgespil enten var kedelige eller
for svaere. Der er lagt vagt p3, at
alle deltagerne kan f3 en super
oplevelse, n3r man samles om Bet
Your Brain®.

E-mail adresse
000000

[F] Husk mig | Glemt din adgangskode?

Arets voksenspil 2008 - Bet Your Brain® blev k3ret som 3rets voksenspil 2008.

Mandag til fredag i traekker vi hver dag lod om et Bet Your Brain braetspil. Det
eneste du skal ggre for at vaere med er at svare pd nedenstdende:

Hvor mange tidszoner spzender Canada over?

REYKRVIK

® 3 ==

o -

® 4 Icelandair - Det rigtige valg til Island
© 6

Indsend svar >>

Udfert e @ Internet | Beskyttet tilstand: Til .




Komfo Analytics and Management System

JIOMFO

Social analytics for your Facebook application.
Take control, get viral, understand
users and much more!

S Facebok Users
Username:

Password:

A& Dinka Taney

JIOMFO

Social software on demand

1. Insights
2. Communication

3. CMS

_ R oms W COMMUNTC ATION

Yisits 1 pOF | [(ElImage
viral
Users
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http://stellar.dev.bg/komfo_administration/log/in
http://stellar.dev.bg/komfo_administration/log/in
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Social software on demand

Insights 6 Growth in user base

~ Michael Hansen

Save the children _ AScms || % COMMUNICATION

Growth in User Base . AUG 13, 20090 - SEP 12, 2000 1week 2 weeks i month
Viral Growth
Controlled Growth Growth in User Base - Overview [mots: 3032) *°
Growth Trackers
200
User demographics
500
User engagement
400
Counters
200

User Demographics - Overview

Female Male Female Male
69%% 21%

13-17 10%:: 7% 17 %0

18-24 1285 6% 18%0

25-34 13%% 4% 17 %0

35-44 13% 6% 19%%

45-54 6040 204 8%
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Social software on demand

Insights - Viral Growth

& Michael Hansen

Save the children , = COMMUNICATION

Growih in ser Base 7 AUG 24, 2009 - AUG 30, 2009 1 week 2weeks 1 month
Overview . .

viral Growth Viral Growth - Overview (Total: 477)

Owverview

Invitations 90

Motifications 80

Feeds 70

Friend feeds -

Motification emails

Facebook's Share 50

Controlled Growth 40
User demographics 30

20

User engagement 2472009 257.2009 26.7.2009 27.7.2009 28.7.2009 28.7.2008 30.7.2009

Contact us
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Social software on demand

Insights - Controlled Growth

4 Michael Hansen

Save the children _ A%cms | [N COMMUNICATION

Growth in User Base s AUG 13, 2009 - SEP 12, 2009 1 week Zweeks 1 month
Overview
Viral Growth AdS (Total: 515) Shows data about installations
a0 of the application from
ads/banners/etc.

G0
Newsletters

Websites
Growth Trackers

40

User demographics

User engagement 0

Counters .{b?” .Qx?’

omfo Contact us
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Social software on demand

Insights d User Demographics

& Michael Hansen Projects Users Permissions Google accounts Log out

Save the child AScMs | [ % COMMUNICATION

Growth in User Base 7 AUG 13, 2009 - SEP 12, 2009 1 week 2 weeks 1 month
Viral Growth
Controlled Growth User Demographics - Overview ¥
Growth Trackers
Female Male Female Male
Age
= 13-17 10% 7% 17 %0
Gender . l

Country .I 18-24 12% 6% 18%%

-I 25-34 13% 4% 17%
-I 35-44 13% 6% 19%%

Counters Il 45-54 6% 2% 800

User engagement

Country distribution of users ** Morthern Europe -
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Social software on demand

Insights 6 User Engagement

& Michael Hansen Projects Users Permissions Google accounts Log out

Save the children I STATISTICS | | o0 CMS | | ™ COMMUNICATION

= AUG 13, 2009 - SEP 12, 2009 1 week 2 weeks 1 month

Growth in User Base
Viral Growth

Controlled Growth User Engagement - Overview
Growth Trackers

User demographics Active users Visits Page views

User E-I.1ngEITIEI'I|: 3’429 2’333 4’404

Number of monthly active users

views

Time on site 3,500

Bounce rate aon all 3,000
pages

2,500

Counters . 2,000

8 1,500

1,000
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A POWERFUL ALLIANCE
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http://www.clker.com/clipart-2211.html
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http://www.clker.com/clipart-2211.html
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OUR MAJOR CHALLENGE



